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MESSAGE FROM THE PRESIDENT

I

am honoured to be at the helm
of such an amazing organization
as the Canadian Council for
Aboriginal Business (CCAB)
during this very exciting time in the
progression of Aboriginal business in
Canada. The cover of The Aboriginal
Business Report really speaks to the
generational journey the CCAB has
been on since its inception over 30
years ago.

J.P. GLADU
PRESIDENT AND CEO

The reality is CCAB would not exist
today without the early and continued
support of Corporate Canada. They
came to the table in recognition of not
only a sense of social responsibility,
but also because of the direct benefits
to their bottom line that could be
realized through the engagement of
Aboriginal business.
Through the development of
important business partnerships over
the years we have come to recognize,
respect and appreciate each
other’s strengths.
Bridges needed to be built. CCAB Cofounder Murray Koffler’s aspirations for
Aboriginal business taking charge of
their future just one short generation
later, continues to be realized through
the important work of CCAB.
Early in the development of CCAB
the commitment of board members
like Ron Jamieson helped give rise
to a renaissance of the Aboriginal
entrepreneurial spirit. He spearheaded
the growth of Aboriginal banking,
becoming a powerhouse and catalyst
for change while mentoring many
along the way, including myself.

The Aborginal
Business Report
is published for The Canadian Council for
Aboriginal Business (CCAB)
2 Berkley Street, Suite 310
Toronto, Ontario M5A 4J5
416-961-8663
416-961-3995
www.ccab.com

Published by:

www.mediaedgepublishing.com
33 South Station Street
Toronto, Ontario M9N 2B2
Toll Free: 1-866-480-4717
robertt@mediaedge.ca

Publisher
Maurice P. LaBorde
Sales Manager
John Pashko
Editor
Ali Mintenko-Crane
Sales Executives
Pat Johnson, Nolan Ackman, David Tetlock,
Aran Lindsay, Jack Smith

Changing the lives of our people
in the business world happens
one person at a time, as is so aptly
reflected through the work of this
year’s National Youth Aboriginal
Entrepreneur award recipient, Kendal
Netmaker. Through his company,
Neechie Gear, he champions giving
back to his community, reflecting on
the generosity shown to him by a
friend that allowed him to participate
in after-school sports. Today Kendal
is helping less fortunate youth
participate in after-school sports
programs by sharing five per cent
of his profits each year. This is truly
a lesson in youthful corporate good
citizenship and a model for others.
As Aboriginal business in Canada
has strengthened and flourished,
Aboriginal Business Hall of Fame
(ABHF) Laureate Mel E. Benson has
built a hugely successful consulting
firm with a focus on First Nations/
Corporate Negotiations. Mr. Benson
is a shining example of how the
times have changed for Aboriginal
people in business in Canada today.
As a member of the Suncor board
of directors Mel is able to speak
to corporate Canada directly while
sharing his wealth of experience with
his people and all Canadians. With
more than 20 ABHF Laureates and
our now second Youth Entrepreneur
award recipient, celebrating Aboriginal
business success at CCAB continues to
thrive and grow.
Natural resources are a major part
of our foundation, which feed other
sectors across the country.

Senior Graphic
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President
Kevin Brown
Senior Vice President
Robert Thompson
Branch Manager
Nancie Privé

Published
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Publication Mail
Agreement #40787580
All rights reserved. The contents
of this publication may not be
reproduced by any means, in whole
or in part, without the prior written
consent of the association.

The Aboriginal BUSINESS REPORT

9

MESSAGE FROM THE PRESIDENT

While I’m fully aware of the enormous
contributions our people make across
the board from technology to service
industries, I ask that we recognize the
historical importance of Canada as a
natural resource rich country. Canada’s
economy relies on those resources.
We need to manage them through the
use of best practices and technologies
while being as responsible and
sustainable as we can on the road

to business growth. It is through
many of these natural resource
industries that Aboriginal business is
succeeding and allowing our people
to prosper.
The point is that our people have
made quantum leaps in the past
couple of decades and continue to
make substantial contributions to
Canada’s economy.

Business relationships signal
the willingness to explore
opportunities so we can grow
together. I believe that we can
continue to grow Aboriginal
business in tandem with
corporate Canada, which has
recognized Aboriginal business as
the next great growth opportunity
in the country. That growth is
only going to happen when we
respectfully come to terms with
our past differences, our current
challenges and mutually embrace
future opportunities.
The CCAB Progressive Aboriginal
Relations (PAR) program is
our online management and
reporting program that supports
progressive improvement
in Aboriginal relations with
a certification program that
confirms corporate performance
in Aboriginal relations at the
bronze, silver or gold level.
Certified companies promote
their certification with a PAR logo
that signals to communities that
they are good business partners;
great places to work, and are
committed to prosperity in
Aboriginal communities.
The PAR logo provides a high
level of assurance to communities
because the designation is
supported by an independent,
third party verification of
company reports on outcomes
and initiatives in four performance
areas: employment, business
development, community
investment and community
engagement – and a juried review
by Aboriginal business people.
We see PAR as an important
window of opportunity.
The Aboriginal Business Report
truly reflects generational
change as we learn from the
past and optimistically embrace
the future.
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SAFETY TRAINING
Individual and group
training, in-class, on-site
and online
CORPORATE TRAINING
✓ human resources
✓ sales & marketing
✓ supervisors & managers
✓ workplace essentials
SAFETY ADVISORS
Certified safety
professionals to either
manage or supplement, short
or long-term

Phone: (780) 828-2496
massey@iceis-safety.com
www.iceis-safety.com
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just	
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Four Employment Strategies:
1.

Job readiness certiﬁcation – This is a
recognized certiﬁcation that hiring companies
want to see on a resume.

2.

Employment placement support – We assist
with creating the right resume, then ensure
it gets to the human resource people who
will understand the value that successful
completion of the Get Ready Program brings
to their company.

3.

Employment coaching – Ongoing support after
entering the workforce or starting a new career.

4.

Career mentoring – We make sure there
is a built-in support system that stays
with each person on the job site. It will help
them navigate any daily workplace and personal
challenges that may come up while being away
from home, or in a new environment. That support
is based on the real experience of empathetic
people that have gone before you.

AB: 780.370.1772 BC: 778.984.2347

The Get Ready Program works primarily
with Aboriginal, Inuit and Métis people,
including disadvantaged and at risk
groups, looking to work in the oil and
gas, and construction industries. Many
Aboriginal, Inuit and Métis people have
too few career opportunities within their
communities. We also know from ﬁrst
hand experience that a training program
without career placement, coaching and
mentoring isn’t enough for sustainable
career growth. The Get Ready Program
helps our people overcome initial and
ongoing challenges to employment and
ensures long and successful careers.

info@getreadyprogram.com

www.getreadyprogram.com

30TH ANNIVERSARY

BY ALEXANDRA GUNDY

CANADIAN COUNCIL FOR
ABORIGINAL BUSINESS:

T

30 YEARS

hirty years after its inception, the Canadian Council
for Aboriginal Business (CCAB) welcomed nearly
500 guests into the Ritz Carlton Hotel in downtown
Toronto. The 16th Annual Toronto Gala, held in
February, was 2014’s opening event, and marked the beginning of an astounding year for the organization.
CCAB Co-Chair Ron Jamieson watched as guests began
to fill the event space. Jamieson, former Vice-President
of Aboriginal Banking at the Bank of Montreal, has been
deeply involved in CCAB since the beginning.
“The organization is in stellar condition,” Ron says. “But it
wasn’t always easy. We built the business from nothing,”
he says.
“And now we have hundreds of stories about successful
small Aboriginal businesses. We have some amazing entrepreneurs, and we have deep-seated relationships with major
corporations.”

in spring of 1982. While visiting the hotel site, he came
across a family huddled in the basement, amongst the
tools and construction. This family was indicative of a much
larger problem.
Later that day, Koffler dropped in on a local Shopper’s Drug
Mart, as he often did when travelling. While he was there he
witnessed a family of three shoplifting.
“They were young, and they were native, and they were
‘shoplifting to beat the band,’ according to Murray,”
Jamieson remembers. “He followed them down the street,
around the corner, down an alley. And he saw that they were
living in a dumpster, in downtown Calgary.”
Koffler estimated that the parents were around 20 years old
and had their young son with them. They stole junk food,
nothing of much value. Koffler could not forget the petty theft,
and he knew that something needed to be done.

Three decades later, Jamieson remembers CCAB’s beginnings.

Murray Koffler

In the mid-1980s, a large number of Canada’s one million
Aboriginal Peoples lived at the fringes of the economy,
with very little or no access to the opportunities that many
Canadians took for granted. As CCAB President and CEO
JP Gladu has reiterated many times, First Nation, Inuit and
Métis communities were essentially shut out of Canada’s
economy for 400 years. Under the Indian Act, the federal
government had closely regulated the interaction and
day-to-day lives of registered Indians and reserve communities for more than a century. Living standards were low
and unemployment was high. The Canadian Human Rights
Commission described the situation as a “national tragedy”
and said Natives are “drastically under-represented in
employment in virtually every industrial sector and every
occupation.” Poor conditions on reserves had driven many
Aboriginal people to relocate to urban centres like Calgary,
which lacked the basic services to help them find housing
and employment.
Murray Koffler, founder of Shopper’s Drug Mart and
co-founder of the Four Seasons Hotel, saw this firsthand
while inspecting a partly completed Four Seasons in Calgary

Photo by Al Gilbert
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He began by reaching out to powerful friends and
acquaintances. He called ministers in parliament and
demanded answers.
“A guy like Murray, he could do that,” says Jamieson.
“Murray could get practically anybody on the phone.”
In 1982 Koffler was building an empire, and had forged
several strong relationships with high profile and influential
Canadians. He reached out to Barnett (Barney) Danson, the
former Minister of National Defence.
“He gave Barney holy hell about what was being done in
Ottawa, what was being done at the Department of Indian
Affairs,” Jamieson says. “And Barney wasn’t used to being
pushed around much.”
Jamieson says Danson fired right back at Koffler. As he
remembers it, Danson told Koffler that the business community had a responsibility to make things better too.
Koffler also sought advice from the Hon. Hugh Faulkner,
former Minister of Northern and Indian Affairs in Canada’s
federal government, who commiserated that the government was doing the best it could, but was failing miserably. Bureaucracy and stereotypical responses had stunted
productivity and progress. Massive funds were being
expended but cost-effective results were not being achieved.
They wanted to know why Murray and “his business buddies
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weren’t getting off their butts and doing something to help,”
says Jamieson, “And so we did.”
Koffler was well connected in the corporate and political
milieus but needed assistance in reaching key leaders of the
Native communities across Canada.
“There’s a lack of connection in general, between Aboriginal
people and non-Aboriginal people,” Koffler has said.
In 1982, he convinced a group of influential people from
various sectors of society to sit down together to discuss
what could be done to bring Native participation into
Canada’s business and commercial enterprises.
The group agreed that the reliance on government for so long
had had a devastating effect on Natives, who they found had
the highest unemployment, lowest level of income, poorest
housing conditions, and poorest educational facilities. Koffler
found widespread agreement that government, by itself, would
never be able to develop a strong, independent business base
among Native Peoples. The consensus was a resounding “yes,”
that the private sector needed to get involved.
The group met again in 1983 and formed their new organization, called The Canadian Council for Native Business, later
renamed The Canadian Council for Aboriginal Business.
In March of the following year, the group finalized the
details and legalized the organization that was subsequently

incorporated under the Canada Corporations Act on
August 8, 1984.
In the late 1980s, Canadian businesses were feeling the
effects of a downturn in the economy, the free trade agreement, and the imposition of the seven per cent Goods and
Services Tax. CCAB took the pulse of Aboriginal businesses
through a parallel, cross-Canada survey that found that
60 per cent reported a decline in business due directly to
the recession. This included layoffs, lower sales and slower
growth in the prior year. The study found 10 per cent of
Aboriginal businesses reported a decline in employment,
not only in their own businesses, but also in their communities. The business people who said they had not been
affected gave guarded responses: they felt the Aboriginal
economy was always in recession.
“It wasn’t always easy, and trying to convince corporate
Canada that it was in their best interest from the point of
view of increasing their opportunities,” says Jamieson. He
adds that despite the negative impact of the recession,
Aboriginal entrepreneurs strongly believed that Aboriginal
people were turning around in a positive way and moving
forward. But at the height of a recession, convincing large
corporations that helping the country improve the situation
for Aboriginal people would in turn actually make them
money was difficult.
“It was very challenging,” Jamieson says. “As I have said
this from day one, the raison d’etre of the Canadian Council

Young Aboriginal man receiving a scholarship from the Indian
Affairs Branch to pursue post-secondary education
Source: Library and Archives Canada/Department of
Employment and Immigration fonds

for Aboriginal Business is to form mutual partnerships for
mutual benefits of those involved. It’s not all about helping
the Indians, it’s about helping businesses get rich. It’s about
the benefits that flow each way.
“As national Co-Chairman, I became very involved, and
I’ve had the benefit of working with over 400 reserves in
Canada,” he says. Jamieson, a Mohawk from Six Nations,

At Goldcorp, we do more than
operate gold mines.
Our aim is to be Responsible, Respected and Welcomed by:
• Contributing to long-term sustainable, social and economic benefits
in the communities where we operate through partnerships and
donations to community development, education and health.
• Building open and trusting relationships with stakeholders
through respectful dialogue and effective engagement with
our stakeholders.
• Committing to the protection of life, health and the environment
for present and future generations.
We are proud of our record of safe, responsible operations
everywhere we do business and of the legacy we’re building
for generations to come.

TSX:G NYSE:GG
www.goldcorp.com
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has been very active in economic development initiatives for
Aboriginal communities across Canada.
“30 years ago banks did not do business with Aboriginal
people on reserves, and there’s a reason for it. There is
a section in the Indian Act that says ‘no Indian living on
reserve can pledge their assets security for a loan’,” says
Jamieson. “Natives living on reserves were unable to access
banking services because the Act prevented them from
pledging assets to secure loans.”
He says the barriers that faced entrepreneurs who lived on
reserve made it almost impossible for them to start a business.
“Just imagine there was never a nickel’s worth of mortgage
money in the city of Toronto. What would you have? You’d
certainly have a city, but it wouldn’t look anything like it does
now,” Jamieson says. “Everything is built on mortgages.”
Two Aboriginal men walking into the
Canadian Imperial Bank of Commerce

Since then, Canadian banks have created systems to
help entrepreneurs living on reserves to secure financing.
Jamieson, who was appointed to the Order of Canada last
year, was one of the architects of these systems.
CCAB was not immune to the challenges that were facing
Aboriginal businesses.
“There was a time when we didn’t think financially we’d be able
to keep the organization afloat. It’s a not-for-profit, and there
were times when we didn’t know whether we could pay rent.”
Three decades later, CCAB is growing steadily, and now has
almost 400 members. Last year, the organization outgrew its
old office space, and moved into a much bigger new location
at Toronto’s Berkeley Castle, near the historic distillery district.
“It’s exciting,” says Jamieson. “It’s exceeded what we envisioned 30 years ago.”
CCAB has evolved immensely, and Jamieson says that
encouraging ingenuity is integral to the organization’s
continued financial growth. He has made the decision to
leave CCAB in order to make room for a younger generation.
“I think that we’ve got some young bright Aboriginal people
coming up, and it’s just time for some new blood to come
in, and continue to vitalize the organization,” he says. “It’s
an exciting time, and it’s time to bring in fresh faces.”
Encouraging young Aboriginal entrepreneurs has become
a very important part of CCAB’s mandate, and last year the
organization celebrated a remarkable young Cree woman
who, coincidentally, is the same age as CCAB.

Source: Library and Archives Canada/Department
of Employment and Immigration fonds
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In February 2014, Savannah Olsen became the first ever
recipient of the CCAB National Youth Aboriginal Entrepreneur Award. Olsen, who was 30 when she won, owns the
Old Faithful Shop in Vancouver, and was presented with
the prestigious award at the 16th Annual Toronto Gala. The

CCAB TIMELINE:
SPRING 1982

Murray Koffler, the founder of Shopper’s Drug Mart witnesses
poverty among Native people living in downtown Calgary.

1984
The Canadian Council for Native Business becomes officially

incorporated. Founding Board members Paul Martin, the
Hon. Andre Bissonnette, and Edward Bronfman. Daniel Branff
become the first President of what will later be known as CCAB.

1990

CCAB is presented with Ontario’s “Outstanding Award
for Volunteerism” from the Hon. Lincoln Alexander,
Lieutenant Governor of Ontario.

1995
Paul Summers and Ron Jamieson are named

Co-Chairmen. Both had been deeply involved
with CCAB since its inception.

1998

Soulodre comes up with the idea of a “Good Housekeeping
Seal of Approval,” that companies could use show that they
are doing work with Aboriginal businesses and communities.
The “Good Housekeeping” seal becomes the framework for
the Progressive Aboriginal Relations (PAR) program.

2001

PAR is officially launched with 10 companies committed to the
program. PAR provides a roadmap for identifying successful
corporate behaviour in Aboriginal relations.

1982
Koffler invites influential Canadians to his farm to discuss the

role that Canadian business should be playing in the economic
development of Canada’s Native communities.

1989
The federal government issues its new Canadian Aboriginal

Economic Development Strategy, which emphasizes the importance of encouraging new Aboriginal business.

1992
With the Financial Post and Air Canada, CCAB co-sponsored

a hands-on seminar called “Doing Business with Aboriginal
Canada.” The class looked at success stories and case studies,
bringing together Native and private sector business leaders
from the U.S. and Canada. This conference was subsequently
repeated across Canada.

1996
Jocelyn Soulodre, a Red River Métis from Manitoba,
becomes President of CCAB.

1999
The concept of the Progressive Aboriginal Relations (PAR)
program is introduced at a CCAB gala.

2003
CCAB enters into an alliance with the United Nations, through its
World Trade University’s Institute for Leadership Development.

2005

CCAB introduces The Lifetime Achievement Award as part
of the Aboriginal Business Hall of Fame. Since the inaugural
awards, the ABHF has inducted 19 laureates.

2011
Erin Meehan, President of ESS North America, joins Ron
Jamieson as Co-Chair of the CCAB Board of Directors.

2012

JP Gladu is appointed President and CEO of CCAB.

2014

CCAB celebrates 30 years of fostering sustainable
business relations between First Nations, Inuit and
Métis people and Canadian business.

2013
CCAB publishes Community and Commerce: A Survey of

Aboriginal Economic Development Corporations in Ontario,
in partnership with Environics Research Group.
Certified Aboriginal Business Program is launched
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award came with a significant prize
of $10,000, a sum that has helped
Olsen propel the business forward.
“We’ve been able to undertake
larger projects that would have
been difficult to follow through
with,” says Olsen, from her shop
in Vancouver’s trendy and historic
Gastown district. “Winning the
award allowed us to develop our
brand in a way that just wouldn’t
have been possible before.”
When Olsen and her partner Walter
Manning opened Old Faithful Shop
in 2010, they had a very clear vision
of what they wanted, but initially
faced some difficulty getting the
business off the ground.
“The biggest challenge was getting
the financing to start the business.
Being so young, and having no
assets to secure a loan made it so
difficult,” Olsen says. “Retail businesses are seen as high risk, and we
wanted to start when the recession
was waning.”

Old Faithful Shop is inspired by
the general stores of a century
ago. Olsen has created a vintage
inspired space which carries locally
made traditional products alongside
modern items crafted by artisans
from across North America and
around the world.
Forging relationships is important
to Olsen. The business draws in a
steady stream of customers, and has
been consistently profitable since its
launch four years ago. Olsen hopes
to inspire other young Aboriginal
entrepreneurs, particularly other
young business-minded women.
“It’s so important to be recognized
not only as a woman running a small
business, but more importantly, as an
Aboriginal woman.”
From Koffler’s chance personal
encounter in Calgary of 1982, grew a
dynamic private sector organization
devoted to promoting the participation of Aboriginal peoples and the
Canadian economy.

Savannah Olsen and June at Old
Faithful Shop by Rachel Rilkoff

GROUNDED
IN EXCELLENCE
Since 1911, we have continually expanded
our expertise to meet the challenges of new
and evolving sectors. Today, the ability to deliver
cutting-edge solutions for evolving market realities
has made us one of the world’s most multidisciplinary
engineering and construction firms. More importantly,
it has given us a key role in enhancing the quality of
life for an array of stakeholders.
www.snclavalin.com

20

A CCAB PUBLICATION 2015

MEMBERTOU DEVELOPMENT CORP

A SHINING EXAMPLE
MEMBERTOU DEVELOPMENT CORP. IS AWARDED WITH THE ABORIGINAL
ECONOMIC DEVELOPMENT CORPORATION OF THE YEAR AWARD

S

ituated three kilometres from
downtown Sydney, N.S.,
Membertou Development
Corp. is a shining example
of a thriving urban First Nation
community. It is home to more than
1,400 band members, a state-ofthe-art convention centre, newly
opened elementary school, gaming
centre and hotel, the latter of which
is located just outside the reserve’s
boundaries. The commercial hub, with
its diversified economy, will soon boast
a multimillion-dollar dual ice pad arena,
which will only add to Membertou’s
gross annual revenues of $124-million
($95-million of which is from bandowned and operated businesses).
However, it hasn’t always been this way.

Just two decades ago, Membertou
was in deep debt, so much so that
there was concern it wouldn’t be able
to issue social assistance cheques.
Low morale and a high unemployment
rate plagued the community and
exacerbated its plight. But instead
of giving up, Chief Terrance Paul
got tough to reverse Membertou’s
fortunes. He and the Membertou
council recruited band members that
had left the community years prior to
put its financial house in order. They
worked to forge a new economic
frontier for Membertou, wean the
community off federal government
handouts, form partnerships with
major private sector companies, and
implement education and career
training programs for its residents to
maximize employment opportunities
within the evolving business
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framework. The result: Membertou
has gone from 37 employees on a
$4 million budget and $1 million
deficit to 550 employees on a $112
million budget and zero deficit.
It has successfully launched 13
Aboriginal economic development
initiatives since 1995, and its current
employment rate hovers between
80 and 90 per cent.
In recognition of its ability to
overcome the significant challenges
facing the community and reinvent
itself, Membertou was honoured
with the Aboriginal Economic
Development Corporation (AEDC)
of the Year Award in 2014.
“We’re very honoured to receive
this award,” says Chief Paul. “It’s
very significant to Membertou as it
indicates and validates what we’re
doing is the right thing.”
Presented by the Canadian Council
for Aboriginal Business (CCAB)
and the award’s founding and
exclusive sponsor, Sodexo Canada,
at the CCAB’s annual gala in
Calgary, the award is designed to
shine a light on the important role
Aboriginal corporations are playing
in boardrooms and First Nation,
Inuit and Métis communities across
the country.
“Celebrating these growing
economic powerhouses is allowing
all Canadians an opportunity to
look beyond past stereotypes to a
new relationship with our Aboriginal
peoples focused on equitable,
sustainable prosperity for all
Canadians,” says CCAB president
and CEO, JP Gladu.
Barry Telford, president of Sodexo
Canada, couldn’t agree more.
“This award is dedicated to
celebrating the economic wellbeing, sustainability and improved
quality of life that Aboriginal
development corporations bring
to their communities,” he says,
offering his congratulations to the
first-ever recipient.
The Aboriginal BUSINESS REPORT
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MEMBERTOU DEVELOPMENT CORP
But it’s not just Membertou that should
be commended for its efforts. Sodexo
has a long history of working with First
Nations to improve their economic,
social and cultural status, and overall
quality of life. To date, the food
services and facilities management
corporation has partnered with 35
Aboriginal communities Canada-wide.
What do these partnerships entail?
While each is unique, Sodexo
generally shares business experience
and technical expertise with its
partners, invests in local talent
acquisition, develops and delivers
on-the-job training, and promotes the
mentor-protégé relationship.
“These joint ventures are a win-win
for all involved,” says Telford, who
cites Sodexo’s partnership with the
Mikisew Group of Companies as a
good example.
Sodexo’s relationship with the First
Nations community dates back to
2002; however, the two only entered
into a formal partnership in 2012, after
Suncor approached the pair to provide
facilities management services to its
Fort Hills camp in northern Alberta.
The joint venture, known as Birch
River Site Services, commenced in
April 2013, and includes the provision
of catering, housekeeping, janitorial,
maintenance, laundry and food
services, among others. The business
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expects to see between $1 million
and $2 million per annum from this
venture, depending on occupancy.
“We’re very proud of this relationship
but what we’re most excited about
is that as the business grows, other
opportunities may develop for the
Birch River Site Services Group,”
says Telford.
If not, all is not lost.
For Sodexo, working with remote
Aboriginal communities provides
invaluable insight and offers the
company greater flexibility in terms of
servicing its client.
“They have provided products
or services in their area in the
past and know the market,” says
Sodexo’s vice-president of supply
chain management, Chris Fry. “This
helps us secure a more consistent
supply chain.”
As for the communities themselves,
“the partnership helps them establish
credibility as a business and allows
that business to then develop outside
Sodexo,” explains Fry.
Committed to collaborating with
Aboriginals, Sodexo’s partnerships
aren’t limited to First Nations
communities. The company also
supports the development of regional

businesses, particularly those related
to the service industry.
One such business is Canadian Prairie
Garden Purees. The Manitoba-based
agri-business produces vegetable,
berry and legume puree products
for the food industry using an awardwinning innovative steam infusion
cooking technology. Sodexo not
only nominated the woman-owned
Aboriginal business for the award but
it is currently mentoring the company
and testing its products within
Sodexo’s supply chain – a relationship
that likely never would’ve developed
if it hadn’t been for Sodexo’s
commitment to the development
and advancement of Aboriginal and
minority businesses in Canada.
One of the benefits of being a CCAB
corporate member is the opportunity
to work with local Aboriginal and
minority suppliers, which also provides
opportunities to improve community
engagement and brand appreciation.
On the flipside, Aboriginal suppliers
are given a voice in the mainstream
marketplace and, when they partner
with Sodexo, they benefit from
preferred supplier status.
“When the supplier wins, we as an
organization win. And when our client
wins, we can all celebrate business
achievement,” says Fry.

Creating a circle of prosperity together.
Whether you are looking to finance a home, start a business or
support your community, we can help.
With a national team of Aboriginal banking specialists working
together with eight First Nations branches, three First Nations
agencies, two First Nations commercial banking centres and six
North of 60 branches, you can trust us to provide the complete
financial advice and resources you need to succeed and prosper.

Banking | Community | Employment | Procurement

Visit us at rbcroyalbank.com/aboriginal
to learn more.

® / ™ Trademark(s) of Royal Bank of Canada. RBC and Royal Bank are registered trademarks of Royal Bank of Canada.
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Q&A

BY KELLY PARKER

A CONVERSATION WITH

KENDAL NETMAKER
FOUNDER OF NEECHIE GEAR AND WINNER OF THE 2015 YOUTH ENTREPRENEUR AWARD

K

endal Netmaker grew up
on the Sweetgrass First
Nation in Saskatchewan.
Single-parented and from
a low-income family, he had little
opportunity to be involved in any
extracurricular activities as a kid.
He is also the founder and CEO of
Neechie GearTM, a lifestyle apparel
brand conceived and built in part to
aid and empower Aboriginal youth
through participation in sports. The
Aboriginal Business Hall of Fame
has awarded Netmaker the 2015
Youth Entrepreneur Award and The
Aboriginal Business Report caught up
to the very busy Netmaker for a chat
about what brought him to this point,
and what drives him to go further.
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ABR: I understand you were
in university when you started
the business?
KN: “I was at the University of
Saskatchewan studying to become
a teacher. This took off in my last
year. I had finished my education
classes and my practicum, and then I
went another semester to complete
a native studies degree as well to
combine with the education, and
that’s when I started this company.
I had to learn everything on the go,
and I’m still doing that.
ABR: And this grew out of
a school project?
KN: “This was actually
outside of what I was

studying. I started to enter all of these
business planning competitions not
really expecting anything out of it,
and the next thing you know we’re
winning some money, and then I just
started selling with that money, so that
every time I would sell, I would just
double it, double it, double it, which is
how I was able to raise my capital, by
reinvesting it back in.
ABR: What was the idea at the time,
as it came to you?
KN: “It was just to create a brand
name that would give back to kids the
way that I was helped as a kid. The
first thing was to create a name, and
Neechie is what we call a friend in
my language – it comes from a Cree
word for ‘my friend,’ ‘my partner,’
‘my follower’ and so-on. I had no
logo, and I just started to print the
name on T-shirts, and I found out it
was a seller because I started to sell
out of those at events. How to start
a business, researching brand names
and trademarking, GST and all of that
kind of stuff came later.
ABR: You say that you wanted to
help out kids like you were helped
out. It sounds like you didn’t have a
lot of advantages growing up…
KN: “Yeah. It’s something that a
lot of kids face growing up on the
reserve, and it’s something that still
happens today, so I kind of took it
into my own hands to try to create
some opportunities. I actually started
by creating my own sports teams –
youth under-18 sports teams, mostly

volleyball, competing throughout
the province; then we’d partner with
different teams like basketball and
soccer teams. Then we started to
partner with charities like KidSport,
which was doing exactly what we do
as a non-profit, except that they don’t
sell anything. We do more of that now
as we grow, because I don’t have the
time to create those teams anymore,
but this way, we’re still able to impact
hundreds of kids, and we have a lot of
other partnerships and sponsorships
of teams to do that.

my life and still are. As far as what, it
was probably my upbringing mostly.
Growing up on the Rez, I was very
fortunate and still am, to have my
culture – growing up with ceremonies
and that kind of thing – and I’m very
grateful for that; it’s kind of made
me the businessman I am today, and
influences the way I treat people and
clients, for example. There are so
many things that have contributed to
the success of this brand, and it’s all
been a learning curve, for sure.

ABR: To what or whom do you credit
your success?

KN: “These days, I have two kiddies
now, and what I consider to be a big
family here with a young boy and a
young girl, and my fiancé Rachel is
busy as well, so we’re a really busy
family and they motivate me to stay
focused on what I originally intended
to do with this company, which was to
try to impact kids while at the same
time creating a phenomenal brand
name that’s cool and that people want
to wear as well. My family is one of my
biggest motivations, for sure.

KN: “(Laughs) Oh, my goodness… I
would say that it’s probably all of the
positive people who have been in

ABR: What motivates you?

ABR: 2015 Youth Entrepreneur
Award from the Aboriginal Business
Hall of Fame… tell me what winning
this award means to you.
KN: “It’s an honour and it’s humbling
for me. I still feel like there is lots
for me to do, so I’m going to take it
and enjoy it, and we’ll see what the
next couple of years have in store for
me; I think it’s going to keep getting
more exciting.
The Aboriginal BUSINESS REPORT

27

The Aboriginal

LABRYINTH CONSULTING LTD

Labryinth Consulting LTD

Our team consists of highly qualified and experienced Oil &
Gas professionals. All of our Safety Consultants are accredited
and trained to industry recognized standards and are
knowledgeable in the Oil & Gas Industry.
We are committed to protect the safety of our employees,
subcontractors, clients and the public. Our committment is to
ensure that sound safety and environmental practices are
executed during every aspect of the work activities,
from the early planning stages through to work completion.
Labryinth Consulting LTD
Box 203 - Valley View, Alberta
www.labryinthconsulting.com
780-552-4048
barryfavel@hotmail.com

MARKETPLACE
Plan4ward offers a variety of consulting services to First Nations, Métis
organizations, Tribal Councils, Aboriginal organizations, and all levels
of government across Canada. In operation since 2006, Plan4ward is a
100 per cent Aboriginal-owned corporation registered in Alberta with an
office located in Edmonton, and was the recipient of the Alberta Chamber
of Commerce award for supporting Aboriginal Communities in 2014.
Plan4ward provides consulting services in the areas of Proposal Writing,
Strategic Planning, Newsletters, Project Management, Facilitation, Capacity
Building, Labour Market Planning, Organizational Development, and Event
Planning. We also have a Certified Coach on staff to work with teams or
individuals on goal-setting and strategic planning. Plan4ward provides
expertise in government programming, proposal-based funding, and the
inner-workings of government.
www.plan4ward.com

Welcome to Fisher Powerline Construction Ltd.
Saskatchewan Tourism Education Council

The Saskatchewan Tourism Education Council (STEC), the education
and training department of Tourism Saskatchewan, has a long tradition
of providing work readiness and skills training in culinary arts, camp
services, retail associate and management, and other occupations.
Industry partners rely on STEC for outstanding employee recruitment,
training and retention programs.

Saskatchewan Tourism Education Council, Tourism Saskatchewan
102, 202 4th Avenue North, Saskatoon, SK S1K 0K1|(800) 331-1529
stec.training@tourismsask.com |www.stec.com

A LOCAL ABORIGINALLY OWNED COMPANY
Fisher Powerline Construction Ltd. is an aboriginal owned company headquartered
in the Wood Buffalo region of Alberta, serving Alberta and Western Canada, on a
variety of sites for a variety of clients. We are a IS Networld and PICS approved
contractor. We are also recognized and in excellent standing with WCB, NAABA,
IBEW, CanQual and RED Link. Fisher PLC offers construction and maintenance
services for both overhead and underground distribution and transmission systems.
We work with substations utilizing both hot and cold line work methods at various
voltages. We focus on safety, cost and delivering on schedule.
Toll Free: 1-877-713-3475
Tel: (780) 713-3474 / Fax: (780) 791-1905
Email: generalinquiries@fisherplc.ca
24 HR ANSWERING SERVICE & EMERGENCY CALL OUT
Tel: 1-877-713-3475

2B - 230 Taiganova Crescent
Fort McMurray, Alberta T9K 0T4

Spirit Staffing and Fast Labour Solutions
Kitigan

Be Authentic, buy Authentic. When you shop with Kitigan
you support Aboriginal artisans and our mission in supporting
authentic aboriginal art. Kitigan sells high quality, handmade,
authentic aboriginal art which is perfect for corporate or
personal gifts. Start shopping with us at www.kitigan.com
and place your orders today.
Phone: 416-956-7575 ext. 230
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An award-winning employment and training agency that is
100% Aboriginal-Female owned with a proven track record
of securing the right fit between employers and job seekers.
Core services include recruiting top talent for office support,
industrial and professional related roles in temporary,
contract or direct-hire placements; as well we are a certified
safety training facility.
Spirit Staffing and Fast Labour Solutions
619B 36th Avenue NE – Calgary,
Alberta T2E 2L8 (403) 244-3012
jenny@spiritstaffing.com | www.spiritstaffing.com

• Secondary Containment - inground and surface
products ensuring full protection.
• Unique Flood Control Barrier Wall - can be installed
within minutes to ensure complete flood protection.
• Erosion and Sediment Control products include heavy
duty binder tackifier products.
• We offer complete “Boots on the Ground” solutions for
all your environmental protection requirements.
Check out our website for a full line of products.
We serve government, businesses, municipalities and remote sites.

Spill-Chek Environmental Products & Services Corp.
Box 2854
1-800-279-4043
Dawson Creek, BC V1G 5A1
info@spill-chek.com
250-782-1177
www.spill-chek.com

The Aboriginal Chamber of Commerce

AFFORDABLE

LUKE MOUNTAIN

RENO &

EMAIL:

REPAIR

LUKEMOUNTAIN@
HOTMAIL.COM

Handling jobs
across the GTA.
Nothing too small.
Call today !

PHONE:

416.258.3900

Business. Community. Spirit.
The Aboriginal Chamber of Commerce’s goal is Aboriginal
business prosperity. We are a membership driven community
seeking to foster business relationships with Aboriginal
businesses and those looking to work with Aboriginal Businesses
through opportunities of networking, education, leadership and
advocacy. Come join and grow with our community.

The Turner Group of Companies is a 100% Canadian owned
Aboriginal company providing a diverse array of Safety, First
Aid, Security and Training services across British Columbia,
Alberta and Saskatchewan. We service the Oil & Gas,
Mining, Construction and other private and public sectors.
Currently, the group of companies include four corporations:
Security & Safety Services of British Columbia, Safety
Forces Industrial Services, Canadian Safety & Medic Training
and Turner Industrial Safety Services Corp.

Aboriginal Chamber of Commerce
203-865 Main Street, Winnipeg, MB | (204) 237-9359
admin@aboriginalchamber.ca | www.aboriginalchamber.ca

The Turner Group of Companies
101-266 Lawrence Avenue
Kelowna, B.C. V1Y 6L3

250-861-HELP (4357)
www.TurnerGroup.ca
Toll Free: 877-843-5722

Why Advertise?
The Aboriginal Business Report is the official voice of the CCAB
and the Aboriginal business community across Canada. The
most reliable source of information and insights on business
opportunities and sustainable relationships throughout the
country, the magazine promotes business opportunities and
helps facilitate sustainable relationships.

mediaedgepublishing.com

The Aboriginal Business Report is a vital source for members to
facilitate knowledge and increase expertise in their given field.
This magazine presents an excellent means of communication,
providing not only a forum for businesses, entrepreneurs and
corporations to interconnect, but also to deliver the latest news,
profiles, feature articles, and case studies.

Contact John Pasko at johnp@mediaedgepublishing.com
or 1.866.201.3096 ext. 418 to learn more.
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BY ALEXANDRA GUNDY

HIGGINS EXECUTIVE SEARCH

H

iggins Executive Search is a boutique
staffing firm with big plans for the future.
Brenda LaRose, the founding partner of
Higgins Executive Search, started the
company about 18 years ago, and she has a clear
strategy for where she’ll take the business next.

LaRose recently announced the addition of new
team member, and future partner, Kimberley
Puhach. Although LaRose has no plans on leaving
Higgins anytime soon, creating a succession plan is
a top priority, and Puhach will play a major role in
building and expanding the company.
Since its inception in 1999, the company has placed
more Aboriginal executives and professionals than
any other firm in Canada, and has partnered with
networks all over the world.
Brenda LaRose Higgins

Kimberley Puhach

LaRose has worked in recruitment and staffing for
more than 25 years, but it was an insulting off-the-cuff
comment that inspired her leave her job and start her
own business. She was working at a large executive
search and HR consulting firm in Winnipeg, and had
progressed in her career from management search
to executive search. LaRose, who is Métis, suggested

ABORIGINAL BUSINESS DIRECTORY
Calling all Aboriginal entrepreneurs
and companies who seek to do business
with Port Metro Vancouver!
Connect with us at portmetrovancouver.com/aboriginalbusinessdirectory
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that the firm branch out to focus on recruiting and placing
Aboriginal people.
“I told them there was a market in the Aboriginal community for senior level people, professionals, and executives,”
she says. “And they simply said ‘we don’t think there is.’”
LaRose would not be swayed, and she began to work on
recruiting Aboriginal professionals on her own time, outside
of work hours. The long hours paid off, and she very quickly
landed the company some large accounts. She says that of
the approximately 11 people in the firm, about a third of
the revenue was coming in from work that she was doing.
As word spread about LaRose’s new area of specialization,
people started to came from surrounding reserves to seek
her help. They would often drop into the office without an
appointment, but LaRose always made sure to meet and
talk to each of them. She instructed the receptionist to ask
the drop-in prospective clients to have a seat in reception,
so that even if she was busy she could come out to shake
their hand, introduce herself, and take their resume.
“So one Friday the owner of the firm called me into her
office,” remembers LaRose. “And she said ‘we’re a professional organization, and we can’t have all these Native
people sitting in our waiting room’.”
LaRose was shocked. She returned to the office the
following Monday and resigned.
“That was the reason I started my firm,” says LaRose, “the
only reason.”
In May of 1999 she founded Higgins Executive Search.
Word about the new firm that specialized in placing Aboriginal people spread quickly.
“Business just came rolling in. I was so bitter in the beginning, but that awful comment was meant to be, because I
never would have started my own company otherwise.”
Thirteen years of success followed, and about two years
ago LaRose decided to align Higgins with Leaders and Co.,
a Canadian-based company with an international network.
The partnership gave the company access to 90 offices in
50 countries.
“It’s outstanding,” she says. “It’s leading edge stuff that
nobody else is doing.”

Arctic Co-operatives Limited is a service
federation, owned and democratically controlled
by 31 community-owned co-operative businesses
in the Canadian Arctic. Providing a wide range
of operational and technical support services to
its Members, its primary role is to co-ordinate the
resources and combined purchasing power of
these multi-purpose Co-ops as they work together
to deliver essential services such as accessibility
to food, sundries and supplies.
The federation supports employment and
development opportunities for Aboriginal people
in the operation and management of these Co-ops
through the HR Division’s Strategy for Training
Arctic Technicians (STAT) Program, benefitting
Co-op communities across the Arctic.
Northern Images supports member Inuit Artists
and proudly introduces its Corporate Awards
and Recognition program. Learn more about the
Corporate Program and how Inuit Art can enhance
your Awards and Recognition program, by visiting
our website at www.northernimages.ca.

Mary Jane Loustel, who is the National Aboriginal Program
Executive at IBM, has used Higgins Executive Search’s
services for years.
“The process that they use to ensure their clients are
matched with the best possible candidate for the job.
Higgins ensures that the candidate is prepared to engage
and understands the position, the company and the
process,” she says. “They also always ensure that the client
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understands the market, the availability of the talent that is
sought and the best approach to recruitment.”
Revenue was up by about a third last year, and LaRose
began adding more people to the company. Her son, Brock
Higgins, plays an integral part in the firm. He began as
an Associate in 2006, has held the position of Managing
Partner since 2010, and plans to become a partner in the
firm soon.
In the fall of 2014, Puhach joined the company. She has
known LaRose for about 20 years, and has spent most of her
career in management, sales and marketing.
“Brenda was a mentor to me for a number of years before we
made the decision that we would join forces,” Puhach says.
“What compelled me to join was how perfectly the company
was aligned with my own values as an Aboriginal woman.”
Another aspect that attracted Pahach to the company is the
double branding between Higgins Executive Search and
Leadership and Co.
“It’s always very interesting to me personally, because as an
Indigenous person I have had to learn how to live comfortably in both worlds, in more of a mainstream world, and
then more of an Indigenous world,” she says. “This business
opportunity parallels what it is that my own experiences,

WHY USE A RECRUITER?
1.THEY KNOW WHERE TO FIND THE BEST CANDIDATES
Puhach: The most talented people are already happily
working, and not exploring other opportunities. That is,
until we come knocking at the door. We have access to
an entire pool of amazing candidates that companies
might otherwise never even find out about.

2. THEY ARE CONNECTED
LaRose: We really don’t do a lot of marketing. Because
of word of mouth and repeat business, we have an
excellent reputation. And in our community – meaning
the Indigenous and Aboriginal community – people
know us and they trust us.

3. THEY GO BEYOND THE RESUME
LaRose: It’s all about research, and it’s all about the
cultural fit of the organization. We learn the strategic
plan of the organization, the culture of the organization, and determine where they’re going. The right
candidate has to have the skills and experience, but
the behavioural fit must be there as well.

4. THEY FILL ROLES FASTER
LaRose: We are so efficient because we live and
breathe search, and we are one of the only firms that is
strictly search. Because we don’t offer any other human
resource or payroll consulting services, we devote all of
our time and passion to finding the best candidate.

both personally and professionally, have led me to. It probably sounds so hokey, but it really does feel like many things
in our community were just simply meant to be.”
Puhach, who is a member of the Sandy Bay Ojibway Nation
with roots in Peguis First Nation, is inspired by the prospect
of long-term commitment to the company.
“The thought of being able to buy into the company and
become partner in the future is so exciting to me. I want to
share not only rewards, but risk as well.”
Although this is her first foray into executive search, her career
change appeals to the entrepreneurial side of her personality.
“I think that first of all, working at that level period, whether
it’s indigenous or not, is attractive because it’s a challenge,
yet there are so many highly skilled, competent, talented
individuals that are out there that are the best kept secrets,”
she says. “And perhaps most important to me is opportunity to be able to showcase the Indigenous strengths at
those senior levels that, as I mentioned before, much of
mainstream Canada has no clue about. I want to be part of
introducing our rich resources of talent that exists at those
senior levels.”
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Thank you for
many years of
shared success.
Before Syncrude put a shovel in the ground, we promised to share the opportunities
created by our operations with the region’s Aboriginal people. Little did we know that you
would share so much with us. Your rich traditions, inspiring culture and strong work ethic
have made you valued partners and respected friends.
As CCAB celebrates its 30th year, Syncrude would like to thank the Council for its
help in improving our aboriginal relations program through their Progressive Aboriginal
Relations accreditation program. We look forward to continuing our cherished partnership
for decades to come.
Learn more at syncrude.ca

The Syncrude Project is a joint venture undertaking among Canadian Oil Sands Partnership #1, Imperial Oil Resources, Mocal Energy Limited, Murphy Oil Company Ltd., Nexen Oil Sands Partnership,
Sinopec Oil Sands Partnership, and Suncor Energy Ventures Partnership.

ABORIGINAL BUSINESS HALL OF FAME

EXCITEMENT OVER
CANADA’S FUTURE
AS THE ABORIGINAL BUSINESS HALL OF FAME AND
COMPASS GROUP RECOGNIZE HONOUREES

P

roud of their participation
in the Canadian Council
for Aboriginal Business
(CCAB) and sponsorship
of the Aboriginal Business Hall of
Fame, ESS Support Services Worldwide, a division of Compass Group,
is excited to congratulate the 2015
Hall of Fame honourees and is
enthusiastic about the future.
The Aboriginal Business Hall of Fame
(ABHF) presents the Lifetime Achievement Award recognizing Aboriginal
persons whose business leadership
has made a substantive contribution to
the economic and social well-being of
Aboriginal people over a lifetime.

In 2014, the ABHF added a second
annual award, the National Youth
Aboriginal Entrepreneur Award. This
award recognizes an up-and-coming
Aboriginal entrepreneur under the age
of 35 and includes a financial award of
$10,000 for use in the entrepreneur’s
business endeavours.
Award winners are chosen by a
committee made up of CCAB Board
members as well as industry and
Aboriginal community champions.
Nominations for the Lifetime Achievement Award may be submitted by
anyone. The Aboriginal Youth Entrepreneur Award is a self-nomination
process both in video as well as a
written package.

When asked about the addition of
the National Youth Aboriginal Entrepreneur Award and what she has
witnessed in the past two years, Erin
Meehan, President of ESS Support
Services Worldwide for North America
and CCAB Board Member, beams
with excitement: “I have seen passion.
I have seen deep-rooted integrity. I
have seen unbelievable hard work. But
most important, I have seen the kind
of spirit in these youth that the elders
must be incredibly proud of. The
elders’ work and teaching has become
deeply ingrained in the youth I have
had the privilege to work with.”
“I am really excited about Canada’s
future. The world is changing. We
need new ideas and new focus to

The Aboriginal BUSINESS REPORT

35

ABORIGINAL BUSINESS HALL OF FAME

continue to keep pace with the
amount of change I see coming globally. What could be better than to do
that with the very people who remain
deeply rooted in their culture, traditions and integrity?” she added.
Regarding the importance of recognizing and supporting these young
entrepreneurs, Meehan stated:
“Aboriginal youth are the largest
growing demographic in Canada. The
timing is critical to reward the passions
and self-motivation of these youth.
They will be empowered within their
communities and across the country.
We need to recognize and support
them. They will lead us tomorrow. If
we can get them to grow the economy
by building businesses and investing
back into their own communities, we

will have a very stable platform for
which we can grow our own businesses and economy.”
The 2015 Aboriginal Business Hall of
Fame Laureate is Mel E. Benson, President, Mel E. Benson Management
Services Inc., a consulting firm working
in various countries with a focus on
First Nations/Corporate negotiations.
Mel is also part owner of the private
oil and gas company Tenax Energy Inc.
Retired from Exxon International, Mel
has been a director of Suncor Energy
since 2000, serving on the compensation and environment, health and
safety committees. Mel also sits as
a Director of the Fort McKay Group
of Companies and as a Director of
Oilstone Energy Services, based in
the USA.
A member of several charitable
organizations, Mel prides himself on
being active in his community. He’s
taken numerous leadership positions
in this capacity, most recently being
appointed to the advisory council for
the Alberta Land Institute through the
University of Alberta.
Mel is a member of Beaver Lake
Cree Nation, located in northeastern Alberta.

Mel Benson

The 2015 National Youth Aboriginal
Entrepreneur Award winner is Kendal
Netmaker, Founder and CEO, Neechie
Gear, a lifestyle apparel brand built
to empower youth through sports.
Kendal has successfully grown his
business from a university project to a
national name brand.

GENERAL MANAGER
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Kendal Netmaker

Kendal grew up on Sweetgrass
First Nation, Saskatchewan. As a
single-parented child he came from
a low-income family and had little
opportunity to be involved in any
extracurricular activities. As a result
he felt compelled to give back by
donating a portion of Neechie Gear’s
profits to help fund underprivileged
youth, allowing them the opportunity
to take part in extracurricular sports.
ESS Support Services Worldwide and
Compass Group congratulate the
2015 honourees and look forward to
the continuing success and positive
impact of the CCAB.
Compass Group is a global market
leader in providing food and a range
of support services to customers in
the workplace, schools and colleges,
hospitals, at leisure and in remote
environments operating in over 50
countries, with more than 500,000
employees. ESS Support Services
Worldwide is the specialty division
of Compass Group which leads the
market in providing food and support
services to major companies operating in the oil and gas, mining and
construction industries and to the
defence sector, proving vital workplace support for people working
in some of the most hostile and
demanding terrains in the world.

HISTORY

BY PAUL-EMILE MCNAB, RESEARCH ANALYST, CCAB AND MES YORK UNIVERSITY

RESEARCH RETROSPECTIVE
HISTORY OF ABORIGINAL BUSINESS

Aboriginal Hunters with wigwam and canoe by a river, ca. 1885
Library and Archives Canada

500 years of Aboriginal business: the truth of Aboriginal
business success stories and how economic empowerment
is changing the lives of our Aboriginal peoples.

T

he relationship between Aboriginal peoples (the
original stewards of the land) and European settlers
(the first newcomers) has not been easy. The arrival
of Europeans into North America saw Aboriginal
peoples adapt and provide indigenous knowledge of their
land and waters. They survived this process of colonization
by “seeing with two eyes”: One eye on traditional
knowledge and the other on the present and the future.
Their strategy was to use traditional knowledge to resist
those things that were against their traditional knowledge,
and to accommodate the others that were coincident
with it. Traditional indigenous knowledge is a “practical,
everyday reality” based on our Place, as Aboriginal peoples
understand it. Traditional belief is often expressed by
using the circle to represent life. It was the intersection of
technology, modernization and colonialism that coincided
with the new business landscape in present day Canada.
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As European settlers moved onto Aboriginal lands in
the 1830s, a “new Indian policy” was developed by the
Lieutenant Governor of Upper Canada, Sir Francis Bond
Head, “who did not believe that Aboriginal people would
survive through modern development.” (Nin.Da.Waab.
Jig. Walpole Island: The Soul of Indian Territory, p. 28). This
process is a syncretic and flexible adaptation of indigenous
knowledge in both accommodation and resistance to daily
and seasonal changes to their way of life.
Oil was first used by First Nations for many centuries, even
before the arrival of Europeans, who had just documented
its uses when they arrived. Further, it was the Lieutenant
Governor of Upper Canada, John Graves Simcoe, who
reported a petroleum spring near Bothwell when he passed
through in February of 1793. Simcoe was told by the Natives
that they “used it as a liniment to alleviate rheumatism”
(Hard Oiler: The Story of Early Canadians’ Quest for Oil at
Home and Abroad, p. 33).
As the engine of the fur trade, Aboriginal peoples
were in fact the first successful business enterprise after

contact, according to Métis historian Dr. David T. McNab:
“Aboriginal cultures and economies are highly diversified
and unique to their lands and resources, which has enabled
them to resist and survive for thousands of years. Aboriginal
peoples have alternate diversified economies based
on trade and trading and they have always offered the
Europeans valuable lessons in economic development.”
(“Sovereignty, Treaties and Trade in the Bkejwanong
Territory,” Journal of Aboriginal Economic Development,
Volume 3, Number 2, 2003, p. 52.) They fuelled fashion
and prosperity thousands of miles away in the old world
while building an economy in their homelands into the
21st century.
From the very beginning, Aboriginal peoples and their
economies were effectively international. Yet, in spite of
these international business connections, under the new
early 19th century colonial policy, their children were
swept into residential schools where they were denied
their language and culture. Their image was institutionally
belittled and destroyed by continuous government and
church interference with their pursuit of security and
prosperity for their communities and children.
Since then, Aboriginal peoples have been steadily
increasing their roles in the business community across the
country and internationally. Along with the strong growth in
demographics in First Nations, Inuit and Métis communities,
their contributions to the Canadian economy have increased
over the past decade. Aboriginal self-employment is on the
rise. Between 1996 and 2006 the number of First Nations,
Inuit and Métis persons in Canada who have their own
business increased by 85 per cent. These businesses vary in
size and scope, and range from urban to rural Aboriginals,

and on and off reserves, from graphic designers to lawyers
and business professionals to artists. Strong growth within
communities through Aboriginal economic development
corporations (EDCs) has been a contributing factor and
a relatively new approach. EDCs are the economic and
business development arm of First Nations, Inuit or
Métis governments, and are a major economic driver
for Aboriginal communities. These community-owned
businesses invest in, own and/or manage subsidiary
businesses with the goal of benefiting the Aboriginal
citizens they represent. They are involved in a wide range
of industries (including energy, construction, services and
natural resources) and markets (including local, domestic
and international). Simply put, Aboriginal business in
Canada is on the upswing.
In today’s business environment, communicating your
message can be a global endeavour that crosses both
national boundaries and cultural entities. Across Canada
we have approximately 633 Aboriginal, Inuit and Métis
communities encompassing over 50 languages stretching
from coast to coast.
Today, through the efforts of organizations such as the
CCAB, Aboriginal business is waking up from a long forced
hiatus. The CCAB was founded in 1984 by a small group
of visionary business and community leaders committed
to the full participation of Aboriginal peoples in Canada’s
economy. Some 30 years later the non-profit organization
continues to offer knowledge, research, resources, and
programs to both mainstream and Aboriginal-owned
member companies that foster economic opportunities for
Aboriginal people and businesses across Canada.

Safety is Our Tradition
Waste Management Services, General Oilfield Services,
Scaffolding Services, Camp Maintenance Services.
www.sevenlakesoilfield.com

780-594-1630
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It’s about doing
what’s right.
“It’s important to me to work for
a company that values different
cultural perspectives and works
to identify opportunities for
Aboriginal businesses across the
great lands where we operate.”
Peter Knight
Aboriginal and Community Liaison
Wildrose Region, TransCanada

www.transcanada.com

HIP EDUCATIONAL INITIATIVE

BY ANDRE MORRISEAU

AN EDUCATIONAL PARTNERSHIP BETWEEN

ROTARY AND ABORIGINAL PEOPLE
ROTARIANS BUILDING BRIDGES TO ABORIGINAL PEOPLES THROUGH BUSINESS AND HIP INNOVATION

T

he Rotary Club is a grassroots organization consisting
of business professionals
and community leaders that
volunteer time, talent and resources
in order to remedy vital community
needs. With over 1.2 million members
worldwide, Rotary has been making
history and bringing the world closer
together for over 100 years. Since
forming in 1905, they’ve taken on some
of the world’s toughest challenges and
helped a wide range of international
and service organizations get started,
from the UN to Easter Seals.

Rotarians in southern Ontario once
again have Rotary at the forefront
of applying new ideas on the road
to creative solutions through the
newly created Honouring Indigenous
People (HIP) website. HIP was created
after extensive consultation with a
number of members of the indigenous
community and organizations.
“HIP is honouring indigenous people
by supporting their educational efforts
and encouraging all Canadians to
become aware of indigenous issues,
history and culture. It is the hope of
Rotarians, Rotary clubs and others that
partnerships and collaborations will be
established with indigenous people in
Canada focusing on creating mutual
awareness and understanding,” stated
HIP Chair Chris Snyder.
The HIP board is made up of 50 per
cent Rotarians from five Rotary districts
and 50 per cent educational leaders
and members of the indigenous
community. By going to www.
rotaryhip.com people have access
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to a go-to information website.
Here one can find details about the
organization, a blog with current news
and events, reading suggestions, links,
current Rotary projects and their HIP
approved projects. It is their hope to
connect all 750 clubs across Canada
and supportive individuals with the
indigenous community and vice versa.
Wilfrid Wilkinson, Past President
of Rotary International, has been
a Rotarian for over 52 years. In his
travel with the Rotarians he has
visited India 27 times working with
villagers on numerous projects, and
making vital connections.
Wilkinson stated, “Here in Canada I
found that Rotarians didn’t appear to
have made the same connections with
Canada’s Aboriginal communities as
I had witnessed first-hand in places
like India. It is for this very reason
that I salute Rotarians in southern
Ontario for taking on the great
challenge of working to change this
dynamic through initiatives such as
the Honouring Indigenous People
(HIP) website.”
The Canadian Council for Aboriginal
Business (CCAB) joined early on as a
Charter Member and active member
of The Rotary Club of Toronto
Aboriginal Service Committee. They
were intrigued by the potential
connection between Rotary’s business
roots and the pursuit of Aboriginal
business participation.
CCAB President and CEO, JP Gladu,
who recently had the opportunity
to deliver the keynote address at a

Rotary Club of Toronto luncheon,
stated, “The work that Rotarians
are spearheading with HIP allows
the ingenuity of business to
support commitment to the spirit of
mutual understanding.”
“The average Canadian doesn’t
realize that members of the Aboriginal
community were not allowed the right
to vote in Canada before 1961, nor
do they realize that tens of thousands
of Aboriginal children were forced
into residential schools where many
were sexually and physically abused
and stripped of their languages,
culture and dignity. This is the very
education factor that is vital on the
road to informing Canadians of past
injustices while embracing a path of
equitable reconciliation on the road to
prosperity for all Canadians.”
“The Aboriginal community was the
original business success story in
Canada driving the fur trade. Since
then we’ve been on a forced hiatus
in the business world for the past
couple of hundred years, but times
are changing. One doesn’t have
to look far today to find examples
of Aboriginal business success in
all sectors of the economy. It is
through the forward thinking work
of the Rotarians that business now
has an opportunity to forge a new
relationship with the Aboriginal
community on the way to a brighter
future for all Canadians.”
HIP is currently accepting Charter
Memberships for a lifetime payment
of $100. For more information contact
Chris Snyder at snyder@eccgroup.ca

We’re committed
to understanding
unique cultures and
values by creating
lasting partnerships
in Aboriginal
communities.
—

Enbridge delivers the energy that helps fuel people’s quality of life. But we also deliver another kind of energy by
partnering with Aboriginal communities across Canada. Whether it’s creating employment opportunities through
skills development and training programs, funding extracurricular activities at First Nations schools or engaging the
community in environmental field studies – we are committed to maintaining and growing these important partnerships
with our Aboriginal neighbours.

> Find out more at Enbridge.com/InYourCommunity

TSILHQOT’IN DECISION

BY RICHARD WOODBURY

HISTORICAL TSILHQOT’IN
WHAT THE COURT DECISION REALLY MEANS FOR FIRST NATIONS PEOPLE

W

hen the Supreme Court of
Canada granted declaration of Aboriginal title to
the Tsilhqot’in First Nation
for more than 1,700 square kilometres
of British Columbia land in June 2014,
the decision was viewed as empowering for First Nations people.
While hailed as an historic decision,
the ruling can be viewed as part of a
growing recognition of First Nations
rights and title. “I think the decision
is really a continuation of a series of
Supreme Court decisions that have
pretty consistently strengthened the
case for Aboriginal rights and title,”
says Chuck Strahl, the director and
chairman of the Manning Centre for
Building Democracy, and a former
federal Minister of Indian Affairs and
Northern Development.
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Strahl says previous rulings have consistently said both governments and
industry have a duty to consult with
First Nations groups about potential
projects and that the projects must take
into account both the traditional and
economic uses of the land.
The unanimous 8-0 Tsilhqot’in
Supreme Court decision has future
implications for economic and
resource development on First Nations
lands. To understand these implications, one has to look at the wording
of the ruling, which said Aboriginal
title confers ownership rights including
“the right to decide how the land
will be used; the right of enjoyment
and occupancy of the land; the right
to possess the land; the right to the
economic benefits of the land; and the
right to proactively use and manage

the land,” as well as the “right to
control the land.”
“Those are the seminal phrases
that allow, empower and recharge
First Nations in how to develop that
resource in the way they see fit and
that’s the exciting aspect of that
clause, quite frankly, because… it
says First Nations have the right to
make laws and have power over the
jurisdiction of those resources,” says
Wayne Garnons-Williams, the senior
lawyer and principal director with
Ottawa-based Garwill Law Professional
Corporation, a firm noted for its expertise in Aboriginal law.
Garnons-Williams says the three main
implications of the Tsilhqot’in decision
on Aboriginal-industry economic
partnerships are:

1 G
 reater security for First Nations
in future ownership and control of
traditional lands and resources.
2 A
 s a result of this greater security
in future ownership, there will be
a greater understanding by the
outside business community that
they will be talking and negotiating
directly and primarily with First
Nations. (At best, the federal
government and provinces will be
viewed as secondary players.)
3 T
 he environmental standards as
interpreted by First Nations laws
and philosophies will serve as the
requirements for long-term stewardship of the land and resources. For
businesses to have harmonious
long-term business relations with
First Nations groups, they will need
to meet these standards and apply
the host First Nations’ philosophies
about resource stewardship.
Independent of the Supreme Court’s
decision (and the second implication
mentioned above), there has widely
been a recognition in recent times
that “From the earliest moments,
people that want to do business in
these First Nations territories need
to involve Aboriginal people as early
as possible” in a project’s planning
stages, says Strahl.

about water, wildlife and fish. “These
things are so important to us,” he says.
Addressing concerns such as these will
be a prerequisite to doing business
because the Supreme Court decision
indicated incursion on title land is
only permitted with the consent of the
Indigenous nation or group, or if it is
justified by a compelling and substantial public purpose. “At the end of the
day, if there’s a problem, then those
industries won’t be able to work with
us,” says William.

As well, the economic component of
the project must be beneficial for the
First Nations group. As part of that,
an agreement might include things
such as part ownership of the project,
and job and contracting opportunities
for residents.
When establishing a business relationship, industry will need to realize the
needs and working methods of each
First Nations group will be different.
Industry should not assume that
because it has done business with one

Can we realize
potential and
maximize
opportunities?

Communication is the key ingredient
to building strong Aboriginal-industry
economic partnerships. Industry will
need to communicate early and often
with First Nations groups and develop
its plans with them.
Using a hypothetical example, Strahl
says if a business approaches a First
Nations group and says it has designed
something like a new logging plant
or mill with plans to locate it on their
territory and offers them a deal, this is
the wrong approach. The First Nations
group should have been consulted
from square one.
Roger William is the chief of the
Tsilhqot’in Nation. He was also the
appellant in the Tsilhqot’in decision,
which is why the case is often referred
to as the William’s Case. William says
that as part of developing a plan, the
environment must be made a priority
and points specifically to concerns

Our answer is Yes.
Together, we’re building capacity,
enhancing relationships and supporting
sustainable communities through
Aboriginal business development.
Since 2002, Aboriginal vendors and
suppliers have earned over $2.5 billion
working with Suncor.
Come and see whatyescando.com
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First Nations group before, the same
approach should be followed this time
around. “That’s one of the common
mistakes,” says Strahl.
Building strong Aboriginal-industry
economic partnerships will require a
relationship built on a foundation of
trust, understanding and cooperation.
“It’s time for industries to take a step
back and listen and educate them-

selves, so that they can be a player in
the development of those resources
and the development of wealth for the
First Nation and the investors coming
in,” says Garnons-Williams.
He says non-Aboriginal industry
needs to understand the First Nations
laws and philosophies that have
existed, and continue to exist and be
applied, in the First Nations’ traditional territory.

Mutual understanding,
respect, trust.

As part of this, industry will need to be
patient and take the time to understand, respect and apply these things
in how they conduct business.
As well, non-Aboriginal industries
need to grasp Indigenous concepts
such as watershed management, the
interconnectedness of living things,
and how to ensure that the seventh
generation is not negatively impacted
by the economic/industrial decisions
of today, says Garnons-Williams.
“It’s no longer just the exploitation
of the resource. It’s the long-term
relationship with not only the First
Nation, but the land. It’s an entirely
different concept industries have to
come to grips with – the fact that it’s
not just a come in, come out, get in
get out [approach], it’s an interconnectedness that one has to respect,”
says Garnons-Williams.
Michael Woods, a partner with Woods
LaFortune LLP, an international
trade law firm based in Ottawa, says
Aboriginal-industry economic partnerships will have a “deeper, more rich
concept of investment” than industry
may have been exposed to in the
past. Not only will they be partners in
an economic and business sense, they
will be real partners in their people-topeople relationships.
Garnons-Williams predicts First
Nations across the country will
eventually be declared the owners
of the lands and resources in their
respective territories. The Tsilhqot’in
decision is a major first step in that
direction. “Now that the Tsilhqot’in
decision has begun the process of
recognizing Aboriginal ownership in
land and resources, the non-Aboriginal business community interested in
partnering with First Nations has the
opportunity to pay less attention to
what the province and federal government have to say about economic
development on Aboriginal lands,
and to listen more to the real “first
stewards” of the Aboriginal land and
resources,” says Garnons-Williams.
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VISION “Sustainable wealth creation”

“Success is when you refuse to be held
captive and creating benefit for all”
Chief Clifford Stanley

Frog Lake Energy Resources Corp
Chief Clifford Stanley

Frog Lake has adopted a partnership model with other oil & gas companies.

Twin Butt
But te Energy Ltd

Windtalker Energy Corp

Canadian Natural Resouces Ltd

.

Perpetual Energy Inc

Deltastream Energy Corp

Petromin Resources Ltd

By 2020, we will be recognized for our ability to continuously create business
opportunities and deliver long-term value for the benefit of the members of the
Frog Lake First Nation and its partners.
We will reach our goals by integrating our TeePee Principles into all of our
business activities and everyday life, remaining committed to our core values!
.

Our management team is also involved in projects of national interest for
First Nations through the leadership of our CEO Joe Dion.
FLERC is competitively advantaged by:
Its current financial status - No debt --- Cash in the bank!
It’s ability to source funds for investment.
Success demonstrated as a First Nation company.
FROG LAKE ENERGY RESOURCES CORP IS A WHOLLY-OWNED COMPANY BY THE FROG LAKE FIRST NATION

NATIONAL ABORIGINAL BUSINESS SURVEY

BY PAUL-EMILE MCNAB AND MAX SKUDRA, RESEARCH ANALYSTS, CCAB

CCAB RESEARCH TO HEIGHTEN AWARENESS FOR

ABORIGINAL BUSINESSES IN CANADA
THE NATIONAL ABORIGINAL BUSINESS SURVEY WILL INTERVIEW OVER 1,000
ABORIGINAL BUSINESSES AND ENTREPRENEURS ACROSS THE COUNTRY

T

he Canadian Council for
Aboriginal Business is currently
working on a national research
project (National Aboriginal
Business Survey 2015) to gather data
on the Aboriginal private economy
across Canada. This project follows
the CCAB’s 2011 nationwide survey
and the 2014 Ontario provincial
survey. All projects are in partnership
with Environics Research Group. In
preparation for the two-year national
project, in the fall of 2014, the CCAB
convened a research advisory committee with representatives from across
the country. Headed by former prime
minister Paul Martin, the group
includes singer Susan Aglukark; former
national chief of the Assembly of First
Nations and current president of the
consulting company Ishkonigan Phil
Fontaine; former minister of Indian
and Northern Affairs Chuck Strahl;
Consultant Brenda LaRose, a partner
in Leaders & Co.; Teaching Professor at the University of Victoria Brent
Mainprize; and Miles Richardson,
Interim Director for the National
Consortium for Indigenous Economic
Development at UVIC .
The CCAB Research department
has already produced four leading
reports on Aboriginal business, both in
the province of Ontario and nationally. This research has led to two TD
Economic Reports and has been
used in numerous other Aboriginal
business reports as well as garnering
widespread media attention. In 2006,
according to Census data, there were
over 37,000 Aboriginal businesses
across Canada, an increase of 85 per
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...ABORIGINAL
BUSINESSES
CREATE JOBS FOR
ABORIGINAL AND
NON-ABORIGINAL
PEOPLE AND HELP
STRENGTHEN LOCAL
ECONOMIES.

cent since 1996. In 2015, we now
estimate that number to be approaching 50,000. Like other businesses in
Canada, Aboriginal businesses create
employment, economic prosperity,
and social well-being. The development of viable business opportunities
is essential to the future prosperity of
Aboriginal peoples, and for improving
Aboriginal employment prospects,
especially for the growing number of
young Aboriginal job-seekers entering the labour market. Yet there is
relatively little information available on
Aboriginal business.
The aim of CCAB Research is to inform
industry partners, policy development, and academic insight to support
Aboriginal business development and

Aboriginal communities. Our national
project includes the creation of topic
panels bringing together relevant
stakeholders across the private and
public sectors, academia and the
Aboriginal business community. The
national ABS includes topic panels and
in-person interviews across Canada,
which are slated for Ottawa, Toronto,
Winnipeg, Edmonton and Victoria
in April and May of 2015. We will
be gauging the scope of Aboriginal
businesses, as well as their capacity
for growth, while understanding which
sectors of Aboriginal businesses are
active, and how Aboriginal businesses
are performing nationally, including
profitability and growth. We’ll also be
learning about perspectives on how
industry and the broader business
community can engage with Aboriginal
businesses and community members
at all stages of development.
In addition to understanding perspectives of Aboriginal businesses, the
research would compare Aboriginal businesses against the national

average, and by province or region.
For example, the research would
consider: comparing Aboriginal businesses on and off reserve, as well as
in different regions (i.e. North versus
South, remote versus rural versus
urban), including sector and business activity, profitability, growth and
perception of success. Many Aboriginal businesses are seen as success
stories and the development of the
Ring of Fire in northern Ontario is a
prime example of an opportunity for
economic development on and off
reserve. Our research explores what
makes the growth of Aboriginal businesses successful and what holds it
back, to identify potential areas for
the partnerships for progress between
Aboriginal and non-Aboriginal
owned businesses.
Furthermore, Aboriginal businesses
create jobs for Aboriginal and nonAboriginal people and help strengthen
local economies. Not fully understanding the depth and breadth of these
businesses makes it impossible to

gauge or grow their impact and, by
extension, limits their full participation in the Canadian economy.
CCAB Research identifies and
widely communicates the experiences, challenges and contributions of Aboriginal businesses
today on a provincial and national
level. Promise and Prosperity: The
National Aboriginal Business Survey
2015 presents a great opportunity
to document the current landscape
and the number of Aboriginal businesses in Canada. This will make
a significant contribution to the
potential of Aboriginal business
and building towards a strong and
vibrant marketplace across Canada.
For more information please visit
www.ccab.com/research.
Note: Community and Commerce:
A Survey of Economic Development Corporations in Ontario
will be released in May of 2015
and Promise and Prosperity: The
National Aboriginal Business Survey
will be released in the fall of 2015.
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BY GEOFF KIRBYSON

BOARDROOM DIVERSITY
TACKLING THE ISSUE HEAD-ON

T

he Canadian Board Diversity Council has helped get 19
people of various backgrounds
– none of them 60-year-old
Caucasian men – appointed to corporate boards in the last couple of years,
and its founder believes they’re just
getting started.
The Toronto-based organization
recently unveiled its third annual
group of 50 diverse candidates who
it considers to be ready, willing and
qualified to be corporate directors
in Canada.

“We wanted to tackle the issue of the
lack of diversity on Canadian boards in
terms of women, Aboriginal people and
visible minorities by making the point
that it’s not a supply issue, it’s a demand

50

A CCAB PUBLICATION 2015

issue,” says the CBDC’s Pamela
Jeffery. “We thought by identifying
50 qualified men and women each
year and making (the list) available to
companies, that would be an important step in connecting boards with an
able group of potential directors.”
Even though 19 might not sound
like a lot, she is quick to note only
six to seven per cent of board seats
in Canada, or about 200, turn over
each year.
“Most boards appoint directors who
have already sat on a board of an FP
(Financial Post) 500 company. It can
be tough to get over that hurdle.
We’re pretty pleased with the progress we’ve made to date,” she says.

One of the problems with similar attempts
at increasing boardroom diversity is
that outsiders expressed concern about
whether the criteria were strict enough.
To address this potential shortfall, Jeffery
and her team collaborated with Deloitte
and a dozen CEOs across the country to
establish a thorough process.
“We thought 50 was a good number.
It allowed us to do the due diligence
well,” Jeffery says.
But there is still much more to do,
particularly when it comes to Aboriginal
membership on boards. Of all the
directors of public companies, Crown
Corporations and wholly-owned subsidiaries of publicly-listed companies listed
in New York, just 0.8 per cent of them
are Aboriginal.

Calgary-based consultant Mel Benson
is part of that miniscule group. The
member of the Beaver Lake Cree
Nation in northeast Alberta has been a
director at Suncor Energy Inc., one of
Canada’s leading energy companies,
for 13 years.

Perhaps the most important development on this front is the growing
number of First Nations people who are
going to university and getting valuable
business experience upon graduation, a
combination that makes them attractive
as potential board members.

He’s optimistic the times are changing
and he’ll have company in boardrooms across the country if not soon,
then soon-ish. Maybe even in the form
of J.P. Gladu, president and CEO of
the Canadian Council for Aboriginal
Business, who made the Diversity 50
this year.

“Aboriginal people are slowly getting
to be known but there’s never been
much deliberate effort to go after
(them). It was the same for women as
corporations generally tended to draw
from acquaintances and friends on the
board. So, when they were seeking
new board members, they liked to
pick somebody who looked and acted
like them. That’s unfortunate, but it’s
slowly changing,” he says.

“It’s a slow process. The journey is
underway for a number of companies.
The demographics are changing for
sure. There’s a real recognition that
bringing diversity to boards brings
with it new and better ideas and a
variety of views. It also (better) reflects
the shareholders,” he says.

Stan Magidson, CEO of the Institute of
Corporate Directors, a Toronto-based
organization that promotes the effectiveness of directors, agrees.

Part of the challenge of getting
Aboriginal participation on boards
outside of the Aboriginal community
is potential candidates need senior
management experience in order to
add value.
“The extent to which Aboriginal
people are participating in that pipeline of executive talent is not that large
currently,” he says.
At the same time, companies need to
evaluate whether they will be working
with Aboriginal communities in bigmoney areas such as natural resources
or real estate development.
“If so, it makes abundant sense to
have somebody on your board who
at least understands the Aboriginal
perspective,” he says.
Magidson views diversity in a broad
context, covering gender, age,

,
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ethnicity and geography. He believes
a wide variety of organizations should
seriously consider how having an
Aboriginal board member or two
could benefit them.

working, at least in her experience.
She is one of four women on MTS’s
10-person board and one of five
female directors on Scotiabank’s board
of 15.

“We do know that certain companies
have sought out Aboriginal directors because they believe that’s an
important perspective to have on their
boards,” he says.

“A lot of the larger companies are
taking a leadership role,” she says.

Benson is quick to credit Rick George,
Suncor’s CEO, with bringing him
on board.
“He was looking for somebody with oil
field energy experience and somebody who could also reflect the issues
of First Nations and Métis people. I
never felt that I was there just because
I was Aboriginal. Each year you earn
your way. I’m very proud that I’m
Aboriginal and that I‘ve got the kind
of experiences that I’ve got. I bring
some unique perspectives both from
the energy sector and my status as an
Aboriginal person,” he says.
Much of the push for diversity on
boards in the last few years has been
to include more women. Ashleigh
Everett, Winnipeg-based president
of Royal Canadian Securities Ltd.
and a director of Scotiabank and
MTS Allstream, says it appears to be

It only makes sense that corporate
boards have a diverse range of people
on them because then they’ll reflect
Canada’s population, she says.
“You have to look at your stakeholders. For most corporations, your
stakeholders are multi-faceted. Your
customers, employees, shareholders
and suppliers all have a range of
ethnic backgrounds, male, female,
people with disabilities. It’s important that the people responsible for
running a company reflect that reality,
not just a subset of it. You have to
understand your customers and relate
to your employees and your market,”
she says.
Everett believes the responsibilities
of directors have become increasingly complex since the implosion
of Enron, the Houston-based energy
company that went bankrupt amid
widespread accounting fraud and
corruption in 2001, and that requires
stronger boards and better decisions.

“There is much more pressure on
boards to really look at strategic issues
and compliance. It demands that
issues are fully debated at the board
level to reach the best decision. Diversity at the board table enhances those
discussions and debates,” she says.
Magidson believes diversity in the
boardroom leads to richer decisions,
too. There is plenty of evidence that
shows companies with diverse boards
have an increasing amount of black ink
on the bottom line, too.
“You avoid group think where everybody comes from the same background and perspective,” he says.
Four years ago, Magidson called on
corporate Canada to embrace diversity and institute diversity policies. He
believes the resulting initiative from
the Canadian Securities Administrators to adopt a “comply or explain”
approach to board diversity is positive
because it requires public companies
to deal with their diversity – or lack
thereof – issues.
“It puts (diversity) on the agenda
at the board level. It’s not mandatory, they didn’t go with quotas.
They’re allowing each organization
to approach diversity with what is the
best for it,” he says.

Proudly
supporting
Aboriginal
business
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A Proud Member of CCAB Since 1996.
Serving Communities Across Canada

Markets

Downstream & upstream petroleum | Agriculture
Commercial | Industrial | Aviation | Municipal
Mining | Pulp and Paper

Products

Liquid and dry storage tanks | Single and
double walled above ground storage
tanks | Utility tanks | Used oil storage
tanks | Transport Canada listed single
& double wall mobile fuel tanks
Pressure vessels | Silos | Tankguard
complete turnkey fueling systems

Western Canada
3912 69th Avenue NW
Edmonton, Alberta

1-888-661-8265

Central Canada
446 Albert Street PO Box
130 Waterloo, Ontario

1-800-265-8840

Eastern Canada
297 Collinshaw Street Unit 4
Moncton, New Brunswick

STEELCRAFT
Clemmer Division

1-506-388-8265

www.steelcraftinc.com
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BY GEOFF KIRBYSON

A HOW-TO ON BOARD DIVERSITY

T

he six most expensive words in
business just might be “we’ve
always done it that way.”

In a rapidly-changing world,
businesses need to be nimble and
able to adapt quickly or risk bankruptcy, so flexibility is crucial.
Many corporate boards around the
country, however, have needed to
go to a yoga class or two since, well,
forever. Quite simply, they have been
the domain of middle-aged – and
older – white men for far too long.
But how do you convince the old
boys networks that they can’t fill their
vacancies with their friends anymore?
Luckily, Ashleigh Everett, Winnipegbased president of Royal Canadian
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Securities Ltd. and a director of Scotiabank and MTS Allstream, says there is
mounting public pressure on boards to
more accurately reflect society.
The Ontario Securities Commission has helped with its “comply
or explain” legislation to influence
boards to have diversity policies.
“Corporations are competitive, they
want to be seen to be doing the right
thing. Once they get more diverse, they
realize there are benefits,” she says.
There are also many boards that have
seen the writing on the wall – and
dream of the black ink at the bottom
of their income statements – and
taken steps to invite new faces around
the boardroom table.

Everett says the board recruitment
process can involve a search firm, in
addition to an internal search and
word of mouth (although we know
how successful those strategies have
been historically). You may also want
to bring a marketing or risk expert
on board.
“We’d prefer if it was a woman or
somebody with a diverse background,
then those names start coming in,”
she says.
Another good initial step is putting
together a skills matrix, says Stan
Magidson, CEO of the Institute of
Corporate Directors, so you can
understand the areas of expertise and
background that you’d like to have
among the directors. For example,
every board has to oversee finan-

cial reports, so it’s essential to have
one or more people with finance or
accounting backgrounds. Lawsuits are
a fairly common occurrence so having
somebody with a legal background
can be invaluable, too.
“If you’re an organization that is going to
be doing business that impacts Aboriginal communities or requires engagement with Aboriginal communities,
you’d be well advised to have somebody like that on your board,” he says.
“I think a board that is very homogeneous and not diverse should be asking
itself, ‘is there not some benefit for us
to be changing here?’ If you’re all from
one demographic and age bracket,
have you truly sought out the best and
widest talent pool that you could?”
The federal government released a
report last June outlining a 30 per
cent target for board diversity by
2019. Pamela Jeffery, founder of the
Canadian Board Diversity Council,
would like to see that percentage of

HENSEL
BARRISTERS
Representing First Nations
and their members
Tel: (416) 966-0404

WWW.HENSELBARRISTERS.COM

women around boardroom tables a
year earlier than that.
She would also like to see every board
have at least one person from a visible
minority on it. Since the average board
has nine people on it, that works out
to 11 per cent right off the bat.
But considering visible minorities
comprise 19 per cent of Canada’s
population and Aboriginal people
make up another four per cent, there’s
a lot of room for improvement.
She also advises hiring a search firm
so that a rigorous process, including a
skills gap analysis, is undertaken.

“You’ve got to have somebody that
wants to drive it and you need to look
at a path forward, that’s the first thing.
What is the journey going to look
like?” he says.
Changing demographics are driving
some of the changes, too.
“The new youthful society doesn’t
look at these things in the same way
(as the old society used to). They’re
going to look for more representation in society. My kids look at things
differently than my generation did,”
he says.

“You don’t want a bunch of white
guys sitting at a table asking who they
know. (The search firm) can assess the
skills at the table and go out and find
the skills that they need,” she says.

It’s also not enough to have diversity for diversity’s sake. Just because
somebody has a different ethnicity
than the majority of the directors
doesn’t necessarily mean they’ll be a
good fit or that their skills are needed.

It also helps to have a diversity champion, says Mel Benson, a long-time
board member at Suncor.

“It’s diversity for a better business purpose and execution,”
Magidson says.

We are honoured to
have recently won
the Progressive
Aboriginal
Relations silver
designation.
At TransAlta we are proud to have relationships
with over 40 Aboriginal communities (including
First Nations, Inuit and Métis) through community
investment, education and employment
opportunities as well as business development.
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THE YEAR IN PICTURES
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PARTNER.
PERFECT.
COLLABORATION IS THE LEDCOR WAY.
Ledcor is a diversified construction
company working on major projects
across North America. We recognize
the importance of cultivating longterm relationships based on mutual
respect, trust, and collaboration.
Over the past several years, we have
successfully partnered with many
Aboriginal communities on major
construction and mining projects
across Canada.

WWW.LEDCOR.COM

Capacity Development
of Aboriginal Arts through Social Economy
Strengthening Aboriginal people’s capacity to integrate their works into the art market;
Building bridges between Aboriginal communities and social, cultural and business leaders through innovative partnerships;
Developing markets through the 11 Nations Cultural space;
Creating cultural exchange and sharing for Aboriginal people and other communities through cultural events;
100% Aboriginal works on an e-commerce platform;
Adhering to the principles of fair-trade.
www.sacredfireproductions.ca
Member of

Congratulations to CCAB on their 30th Anniversary!
With roots going back over 40 years, T.E. Wealth’s dedicated Aboriginal Services practice
has proudly supported Communities and Trusts across Canada in the provision of:
• Investment Advisory Services
• Communication Strategies
• Financial Education Programs

mediaedgepublishing.com

MediaEdge Publishing Inc. is pleased to
congratulate the Canadian Council for
Aboriginal Business on 30 incredible years.

www.tewealth.com/aboriginal/ • toll free 1-866-430-0537
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EDCS

BY MAX SKUDRA

ECONOMIC DEVELOPMENT
CORPORATIONS
DRIVING ECONOMIC DIVERSITY

Max Skudra and Paul-Emile McNab, CCAB Research Analysts

F

irst Nation, Inuit and Métis
communities have been
creating corporations which
own and operate companies
for their members. These Economic
Development Corporations (EDCs)
have proven to be successful at
bridging the gap between community
aspirations and the private economy.
At the heart of this success is an
amazing diversity, which allows EDCs
to grow and even thrive in a dynamic
marketplace while still representing
their people. This diversity can be
seen not only in the businesses an
EDC operates, but in the very makeup
of the company. It is what makes EDCs
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both effective and appropriate for First
Nations, Inuit and Métis economic
development. There are hundreds of
First Nations, Inuit and Métis communities spread across the country, each
one having unique goals, aspirations,
strengths and opportunities. This
complex environment makes “cookiecutter” strategies or policies for
economic development self-defeating.
EDCs excel in this diversity by
designing bespoke responses to the
questions asked by both the market
and members. What gives these
answers substance is a commitment to
community aspirations and concerns.

Through public meetings, outreach,
and engagement, successful EDCs
ensure that corporate operations and
structures are in line with local goals
by making sure members understand,
debate and help shape the strategic
direction of EDCs. While governance
varies, many communities balance
community and commerce by ensuring
that their EDC boards are representative of their membership as a whole
through ex-officio political representation, ensuring that Chief and Council
are kept informed of corporate decision-making. By reserving seats at the
board – a rotating position dedicated
to Youths and Elders – these important

perspectives are included in decision
making. These boards are representative of communities as a whole,
helping EDCs reflect their values while
pursuing aggressive day-to-day business operations.
The focus on community consultation
and tailored governance structures
can also be seen in the strategic
direction EDCs take. These strategic
plans allow EDCs to clearly show local
members what the company is planning and what its impact will be. One
business leader notes that a strategic
plan “provides accountability and
helps communicate so people can
give buy-in or not.” These plans also
provide clarity for corporate partners.
While EDCs operate with the overall
benefit of their communities in mind,
each firm has defined this in their own
way. Many EDCs focus on bottom line
success, but reinvest a percentage
of their profits into community trusts,
to address the needs of members,
as defined by members. Some EDCs
leverage this surplus, as well as their
business skills, to support legal and
business agreements. The Wabun
Development Corporation is the business arm of the Wabun Tribal Council,
representing six First Nations communities. Shawn Batise points out that
Wabun has recently completed their
6th IBA for member communities, as
well as supported the development
of dozens of MOU’s and Joint Venture
agreements between communities
and corporate Canada.
Alternatively, EDCs fund education, sports or cultural activities
which would otherwise have to be
cut, whether it be sending a group
of youth to hockey tournaments or
bettering an elder’s quality of life. The
jobs created provide opportunities
for local youth to grow professionally
while staying in their communities.
Opportunities for youth go beyond
direct economic opportunities. From
summer camps to education bursaries,
EDCs are able to support local youth
to develop themselves, helping them
to unlock their potential.
The ability to tailor strategy to match
the goals of community members has
not limited the phenomenal success
of EDCs in the corporate world.

THE JOBS CREATED PROVIDE
OPPORTUNITIES FOR LOCAL YOUTH TO
GROW PROFESSIONALLY WHILE STAYING
IN THEIR COMMUNITIES.
Companies like Primco Dene, under the
leadership of James Blackman, have
managed to support their community with social programs and achieve
impressive economic growth, becoming
a regional business leader that has
remained committed to their roots.
To achieve these goals, EDCs create
businesses as diverse as the communities they represent. From airlines
to drilling companies, from heavy
industry to high speed Internet, EDCs
develop firms that fill market needs
and enrich their peoples. A young
councillor from Curve Lake First
Nation, Zac McCue, points out how

important it is to provide community
members opportunities at all levels
of the corporate structure, creating
career paths that lead from the trades
to the boardroom.
Beyond all of the remarkable accomplishment of EDCs in the last few
decades, what is truly impressive
about these companies is that they are
able to represent the diversity of First
Nations, Inuit and Métis communities
themselves in the corporate world. It
is this achievement that creates and
maintains the social license of these
firms to continue to operate in their
people’s names.

WORKING TOGETHER FOR THE FUTURE.
Golder Associates is driven by our purpose to engineer earth’s development while preserving
earth’s integrity. We aim to develop relationships towards creating inclusive, mutually beneficial
partnerships with Aboriginal Communities and Peoples that are sustained beyond individual projects.
We want to be the employer of choice for Aboriginal people planning careers in earth engineering
and environmental science.
Engineering Earth’s Development, Preserving Earth’s Integrity.

Canada + 800 414-8314
solutions@golder.com
www.golder.com
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PAR PROGRAM

PROGRESSIVE ABORIGINAL RELATIONS (PAR)

CHANGING BUSINESS FOR THE BETTER

A

s the only national Aboriginal
business association, CCAB
is strategically positioned to
have an impact on facilitating
positive and sustainable relations
between the business sector and the
Aboriginal business communities.

companies establishing and improving
relationships with the Aboriginal
communities and businesses.

efforts going forward.” – Connie
Landry, Program & Planning Advisor,
Aboriginal Relations, Nexen.

PAR companies are required to
maintain or improve upon their key
performance areas.

Since the introduction of the Progressive Aboriginal Relations (PAR)
program 14 years ago, it was and
remains the only corporate responsibility assurance program with an
emphasis on Aboriginal relations. The
PAR program continues to expand as
Business Canada realizes the value of
working collaboratively with Aboriginal
business and communities and its
effectiveness as a tool for business
certainty and economic growth.

The PAR program certifies companies
at the committed, bronze, silver or
gold levels. PAR companies undergo
an independent external verification and review by a jury of their
performance in Aboriginal relations.
This process provides a high level
of assurance to communities that a
certified company is committed to the
prosperity of Aboriginal communities,
businesses, and individuals.

Becoming a PAR certified company
comes with many benefits. Canada is
experiencing a new social and political
environment as it pertains to Aboriginal peoples. Aboriginal issues are
top of mind for the Canadian public,
more than any other time in history.
In light of this new social reality, more
and more Canadian businesses are
becoming interested in opportunities
of working with Aboriginal peoples.

The PAR program encourages companies to evolve and participate in the
growing Aboriginal business economy
across Canada. Companies are realizing that a strong Canadian economy
should include the participation of the
Aboriginal community, which is the
fastest growing segment in the Canadian population. With this in mind,
companies are starting to embrace
the four performance areas within the
PAR program to conduct successful
business relations with Aboriginal
communities and businesses. These
four performance areas include:
employment, business development,
community investment, and community engagement.
PAR companies continue to expand
upon the initiatives undertaken over
the past 14 years of the PAR program’s
existence. These companies recognize
the importance of Aboriginal participation in the Canadian economy and
have demonstrated their commitment to working across cultures.
Their efforts have resulted in leading
practices that have contributed to PAR
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...IT IS EASY TO
SEE THE FUTURE
IS BRIGHT FOR
ABORIGINAL
BUSINESSES.
PAR is part of a management toolkit to
support Business Canada in its response
to the increased significance of Aboriginal businesses and communities to the
economic prosperity of Canada.
“We’re very proud to receive the PAR
certification. This certification is well
regarded amongst Aboriginal communities, and will be beneficial to Nexen’s
Aboriginal stakeholder engagement

The exponential growth of Aboriginal
entrepreneurialism reveals a sophisticated and ambitious businessperson
that is looking to partner, collaborate
and succeed. Couple this with the
groundswell of international support
for corporate social responsibility
(CSR) and sustainability initiatives, it
is easy to see the future is bright for
Aboriginal businesses.
The PAR program certification is a
competitive advantage in establishing
corporate reputations in CSR. This
certification allows PAR companies to
raise their profile and promote their
Aboriginal relations success with the
use of the PAR logo. The PAR program
certifies that companies are leading
corporate citizens that have proven
the business case for sustainable
Aboriginal relations.
Meaningful relations with Aboriginal
businesses increase the business
bottom line. Now more than ever, the
PAR certification is relevant in Business Canada’s resource growth, and
business diversification takes on a
greater role on the road to equitable
prosperity for all Canadians.
For more information on the PAR
program go to www.ccab.com.

Nunavik
Starts Here

RESERVATIONS
1 800 361-2965

CHARTERS
1 800 661-5850
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EVENTS

2015 CCAB EVENTS CALENDAR
CCAB hosts approximately 10 events nationally each year. Events include Aboriginal Business
Luncheons, three Annual, and the Hot Topic Series. Our events feature knowledgeable and
experienced Senior Executive speakers, offer fantastic networking opportunities and provide a
platform for interesting discussions on a variety of topics.

17th Annual Toronto Gala
February 3, 2015

Vancouver Hot Topic Series:
The William Case
March 12, 2015

Aboriginal Business Luncheon: The
evolving face of Aboriginal business
Thunder Bay, ON
September 10, 2015

13th Annual Vancouver Gala
September 24, 2015

Winnipeg Hot Topic Series:
Highlighting the importance
of women in leadership
April 23, 2015

Toronto Hot Topic Series: The role of
universities in increasing Aboriginal
labour market participation
October 22, 2015

Annual Calgary Gala
May 14, 2015

Fort McMurray Hot Topic Series
November 19, 2015

Aboriginal Business Luncheon:
Trades perspective:
A look at the road ahead
to bolster Aboriginal participation
Halifax, NS
June 18, 2015

For more information please visit https://www.ccab.com/upcoming_events

brookmcilroy.com
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architecture
landscape architecture
urban design
urban planning
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Deer Clan Longhouse
at Crawford Lake
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www.Aboriginalchamber.ca
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www.cameco.com
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www.Aboriginalinsurance.com
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www.compass-canada.com
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www.Aboriginallink.com
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www.enbridge.com
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www.acden.com
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www.arctic.coop
ATCO Structures & Logistics.... 12 & 13
www.atcosl.com
Athabasca Basin Security LP..............6
www.athabascabasin.ca

Fisher Powerline
Construction Limited.......................28
www.fisherplc.ca

Henson Barristers Professional
Corporation......................................55
www.henselbarristers.com
Higgins Executive Search................46
www.higginsinc.com
Hines Industrial Site
Services Group.................................58
www.hissg.com
Hugh Munro Construction Ltd. .......63
www.hmcl.ca

Frog Lake Energy Resources Corp.... 47
www.flerc.com

ICEIS Group.....................................14
www.iceis-safety.com

Go West Development Ltd. ............51
www.gowestdevelopment.ca

Imaituk Inc. ......................................63
www.imaituk.ca

Goldcorp Canada Ltd. ....................17
www.goldcorp.com

Integral Containment Systems Inc. ....36
www.integralcontainment.com
Integral Energy Services Ltd. ..........18
www.integralenergy.ca

Big Land Geomatics Ltd. ................65
www.biglandgeomatics.com

Golder Associates Ltd. ....................61
www.golder.ca

Brook McIlroy Inc. ...........................64
www.brookmcilroy.com

Graham.............................................10
www.graham.ca

Johnston Research Inc.
......................... Outside Back Cover
www.johnstonresearch.ca

Bruce Power.....................................46
www.brucepower.com

Gwen Bridge Consulting Ltd. .........58
www.gbridge.ca

Labryinth Consulting Ltd. ...............28
www.labryinthconsulting.com
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Ledcor Group...................................58
www.ledcor.com

RBC Royal Bank................................25
www.rbcroyalbank.com/Aboriginal

SNC – Lavalin Inc. ...........................20
www.snclavalin.com

Luke Mountain Contracting.............29

River Cree Resort & Casino.............21
www.rivercreeresort.com

Sodexo.................. Inside Front Cover
www.sodexo.ca

Roche Ltd, Consulting Group..........11
www.roche.ca

Spill-Chek Environmental
Products & Services Corp. ..............29
www.spill-chek.com

Miziwe Biik.......................................63
www.miziwebiik.com
Ontario Clean Water Agency.............4
www.ocwa.com
Ontario Power Generation Inc. .......37
www.opg.com
Pitblado LLP.....................................20
www.pitblado.com
PLAN 4 Ward Consulting Inc...........28
www.plan4ward.com
Port Metro Vancouver......................30
www.portmetrovancouver.com
Qikiqtaaluk Logistics Inc. ................53
www.qcorp.ca

Sacred Fire Productions...................58
www.11nations.com
Saskatchewan Tourism Education
Council (STEC)..................................28
www.tourismsaskatchewan.com
Scotiabank.......................... 8 & Digital
www.scotiabank.com
Selwyn Chihong Mining Ltd. ...........59
www.selwynresources.com
Seven Lakes Oilfield Services..........39
www.sevenlakesoilfield.com
Shell Canada Energy..........................3
www.shell.com

Spirit Staffing and Consulting Inc. /
Fast Labour Solutions......................28
www.spiritstaffing.com
Steelcraft..........................................53
www.steelcraftinc.com
Suncor..............................................45
www.suncor.com
Superior Propane.............................41
www.superiorpropane.com
Sustainable Forest Initiative Inc. .....16
www.sfiprogram.org
Syncrude..........................................33
www.syncrude.ca
T.E. Wealth.......................................58
www.tewealth.com
Talisman Energy Inc. ........................23
www.talisman-energy.com
TD Bank Group..................................5
www.td.com

The member communities of the Aboriginal Housing Protective Association (AHPA) are proud to introduce their strategic
solution which helps to alleviate some of the pressures placed on Housing Departments in our communities. To address this
issue, Aboriginal governments are now considering the collective purchasing power of pooling housing resources with the
federal subsidy programs to increase the capacity for safe housing, home ownership, and family wealth creation through
sustainable housing development.
The AHPA is a convergence of long term aspirations to make housing the economic generator for our communities and to
stop the leakage of insurance premiums from the communities. APHA has created a self-insured risk pool that will insure
Aboriginal housing and provide a source of much needed expertise and financial resources to make houses a community asset
rather than a liability.
The AHPA business model enables Housing Authorities to capitalize upon the retail sectors and thereby leverage the collective
buying power of Aboriginal communities in Canada by applying effective bulk buying principles and strategies.

For more information, please contact:
Bill Montour at 1-519-771-7222

2176B Chiefswood Road, 2nd Floor
Ohsweken, Ontario, N0A 1M0

Tervita...............................................52
www.tervita.com
TransAlta..........................................55
www.transalta.com
TransCanada.....................................40
www.transcanada.com
Turner Group of Companies............29
www.turnerinc.ca
Union Gas.........................................52
www.uniongas.com
Villages Equity Corporation.............28
www.kitigan.com

Aboriginal Insurance Services has been working both in front and behind the scenes for many years
to develop insurance and risk management products that provide our clients with a full range of
products and services. The creation of AIS is the first of several steps to provide the Aboriginal
community with unparalleled services and products.
In the context of capacity building includes wealth creation at the community level through
mentorship, training, employment, as well as shareholding and profit participation through
selective partnership arrangements.
In 2012, our strategic partners consolidated the insurance services we had been collectively providing
into a single, nation-wide, managing general agency. Partnering with our Aboriginal clients, AIS has
designed an insurance facility that can easily adapt to the ever changing environment our Aboriginal
clients operate in while respecting the culture and traditions of each individual community.
For more information contact
Aboriginal Insurance Services
905-304-9041
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2176B Chiefswood Rd., 2nd Floor
Ohsweken, Ontario, N0A 1M0

Voith Hydro Inc. ..............................32
www.voith.com
Yellow Quill Holdings Ltd.
..............................Inside Back Cover
www.yqfn.ca

VALIDITY IN REPORTING CAN ONLY BE ACHIEVED
THROUGH CONSIDERATION OF CULTURE AND CONTEXT
JRI Generates Credible Reports Grounded in Culture and Community
OUR APPROACH

RESPECT

WISDOM

COURAGE

HUMILITY

TRUTH

Impeccable reputation
based on a history of
valid, credible reports

20 years of experience
in policy and evaluative
investigation

Speaking the cultural
language in our tools
and approaches

Engaging respondents in
a conversation about
what matters to them

Listening mindfully and
providing believable,
scientific reports

OUR NETWORK

OUR CLIENT BASE

30% referrals
50% repeat
YT

BC

NL
AB

SK

MB

QC
ON

WA

CO

NB

PEI
NS

20% new to
our network

D.C.
NZ

Our network of contacts and clients across canada and abroad
include all Canadian provinces, Yukon, Denver and Washington
state, as well as Washington D.C. and New Zealand.

We strive to provide reports which meet client expectations and
exceed current notions of excellence. This is reflected in our number
of repeat customers, making up 50% of JRI’s client base.

JRI is an Indigenous owned company which values receptive learning by
looking at the community context, and valuing cultural approaches to
storytelling – we know the difference between statistical and substantive
significance, where rigorous narrative reporting can provide great value.

able to complete all aspects of the project within
“JRIthe wastimeframe
provided despite minor delays or changes in
the timelines of the work plan - and conducted themselves
in a professional manner throughout this process.

Johnston Research Inc.
172 Sherwood Ave., #104 Toronto, ON M4P 2A8
Tel. 416-485-4430 Fax. 416-485-4431
www.johnstonresearch.ca

“

Repeat Client

OUR VALUES

